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Our Mission

To connect local storytellers with global audiences. 

 

vision, mission and values

Our Values 

 Community, Agency, Collaboration, Equity and fairness, People-

first, Creativity, Resilience, Local solutions to global problems

 

Health Solutions workshop in Nairobi, Kenya in 2024

Our Vision

One World Media believes in building a healthy global media

landscape that reflects the world’s diverse perspectives. We will

continue to play our role in driving narrative change, expanding

knowledge, and delivering an equitable media environment.



why our work matters?

One World Media is a non-profit organisation founded almost 40 years

ago by a group of journalists who recognised that international reporting

at that time was limited and often reinforced stereotypes. They set out to

promote quality reporting from around the world.

Over the years we have invested in and celebrated thousands of

journalists, filmmakers and content creators from around the world whose

stories have had the capacity to shift perspectives, reveal hidden truths or

challenge stereotypes.

Today this work is more important than ever. As threats to free speech and

independent journalism escalate worldwide, it is journalists in Global

Majority countries who face the greatest risks — not only to their safety

and freedom, but also to the sustainability of their work. Shrinking

resources, shrinking civic space, and growing disinformation mean vital

stories are going untold.

One World Media is uniquely positioned to respond. With a trusted

network across the world cultivated over four decades and deep

relationships with both emerging and established media organisations, we

provide a critical lifeline — investing in the skills, platforms, and visibility

that local journalists need to keep telling the stories that matter.



our strategy for 2025-28

In the face of rising threats to press freedom and deepening media

inequality, One World Media’s mission is more urgent than ever. 

By 2028, we aim to:

Grow our community of Global Majority storytellers by 40%

Expand our partnerships with global organisations.

Increase the reach and impact of our programmes through new

initiatives and strategic expansion. 

Our strategy is built on four pillars: Connect, Collaborate, Invest, Celebrate.

This will guide our efforts to amplify diverse voices, support fearless

journalism, and shape a more representative global media landscape. 

We will continue to CONNECT and grow our community of talented

filmmakers and journalists from around the world with global media outlets,

social platforms, partners’ audiences - and each other - to share their work

and skills and encourage an ongoing, growing pipeline of diverse talent

We will COLLABORATE with organisations that share our aims, building

partnerships and exchanging knowledge with local and global organisations. 

We will INVEST in underreported stories and for journalists and filmmakers

from underrepresented communities, through direct funding and programmes

and initiatives that advance this work. 

We will CELEBRATE our network’s interests, advocating for the work, rights,

and inclusion of our journalists and filmmakers from around the world.



COLLABORATE 

INVEST

Connect

CELEBRATE 

With our partnerships we enhance the impact and capacity of our own work, as well

as that of other organisations. Through knowledge exchange, we share skills,

expertise, and build greater understanding. Find out more about our projects.

Through initiatives like the Fellowship and

Global Short Docs Forum, content creators

receive editorial advice, mentoring, or

project funding to advance their storytelling

skills, professional growth, and network-

building. Learn more about our recent work

in Kenya. 

The annual One World Media Awards is the centrepiece of our events’ calendar

showcasing the best journalism outputs and talent from around the world. Alongside

the Awards, we deliver events that offer platforms for our talent network such as the

Global Reporting Summit held in London and Mexico City in 2024.  

We work with organisations, platforms and

educational institutions who seek diverse

storytellers, offering unique narratives through

publishing, commissions, screenings, workshops

and various events. Watch a film from Jharkhand,

India published with the FT.

Strategic Pillarss

https://oneworldmedia.org.uk/projects/
https://oneworldmedia.org.uk/fellowship/
https://oneworldmedia.org.uk/global-short-docs/
https://www.youtube.com/watch?v=DBC1vLHVNGI
https://oneworldmedia.org.uk/awards/
https://www.ft.com/video/19741c07-07e1-4e2e-a9a3-041a57e3a24b


What they say about us

“Through OWM’s long established relationships and global reputation, we are

able to reach fantastic filmmakers keen to collaborate with us,  bringing us

stories we would never otherwise have access to. The attentive support, the

effective communication, high ambitions and indeed the care for the

filmmakers is also invaluable.” 

Juliet Riddell, Head of New Formats, Financial Times

“Participating in the Summit with OWM has been an incredibly enriching

experience. This opportunity not only allowed us to connect with potential

new allies to strengthen our journalistic work but also helped to raise the

profile of our media outlet nationally and internationally.” 

Kennia Velazquez, Investigative Reporter, POPLab

"I recognised there was a story worth telling from the region, but I didn't know

how to. That's when the One World Media Fellowship and FT partnership

became invaluable.” 

Pawanjot Kaur, OWM Fellow

“We're constantly looking for a really diverse slate of projects, so to be

connecting with filmmakers from all over the world was brilliant.” 

Jess Gormley, Executive Producer, The Guardian

This (OWM) award proves our work is not just valuable - it's essential. It's

proof that we can make a difference despite the challenges we face daily. We

hope it inspires women journalists in Somalia to never give up and to keep

reporting on what they believe matters."

Hinda Abdi Mohamoud, Chief Editor of Bilan Media, OWM Press

Freedom Award winner



why one world media?

We have a long, successful track record in delivering transformative

programmes, effectively planning, organising, and controlling resources

to achieve project goals within the specified scope, time, and budget. 

We have a rapidly growing community of over 2,000 journalists,

filmmakers and content creators around the world.

Our approach is rooted in building deep, equitable connections with our

contacts on the ground and the wider media, fostering creativity and

respecting agency.

We have strong links with global platforms and a long tradition in

connecting local stories to global audiences. 

We offer direct branding exposure to our 3 million-strong social media

following, 600+ award entries from 100+ countries, and 300+ attendees

at the prestigious ceremony, providing unparalleled visibility for your

brand and vision.

Our non-executive board consists of esteemed and experienced

professionals from journalism, broadcasting, international development,

law, finance, and business.

 

At the OWM Awards 2024



Where we work

Our work prioritises those who are based in low to middle income

countries. We aim to include the voices of groups who are

underrepresented in their particular context - this could include

those who are excluded due to their protected characteristics (for

example, gender, race, disability, class, sexual orientation) but also

those who are excluded due to a lack of access to training,

platforms, contacts and equipment. 



As a result of his commission by

Great Big Story, GSDF filmmaker

Michael Ansah's short

documentary, exploring the

artists behind Ghana's iconic film

posters, has reached over 37,000

views on YouTube, expanding the

visibility of Ghanaian art and

filmmaking on an international

platform.

Mithun Pramanik's film, The Scientist Who Runs at

Night has brought global attention to Professor Sujoy

Kumar Guha’s groundbreaking work on reversible male

contraception. 

After being pitched at our GSDF 2023, the film

secured CBC’s Development Grant and became a full

commission. 

Now streaming on CBC Docs and YouTube, it has

sparked public debate in India through local

screenings and discussions, prompting government

ministries to take action.

success stories

Abd Al-Kader Habak's documentary, Syria's Last Chapter: Hope in Idlib, aired on Al

Jazeera's Witness in December. It follows a father's struggle for survival during the

final four years of war that led to the fall of the Assad regime. The idea was first

pitched as part of the GSDF programme in 2023, and was then commissioned by Al

Jazeera.

https://youtu.be/MYobk7VNI7A
https://youtu.be/MYobk7VNI7A
https://youtu.be/MYobk7VNI7A
https://youtu.be/oo34iv4Lenw
https://youtu.be/oo34iv4Lenw
https://youtu.be/oo34iv4Lenw
https://youtu.be/oo34iv4Lenw
https://www.youtube.com/watch?v=wzRQbYTJXwk
https://youtu.be/MYobk7VNI7A


Join us

Independent media around the world is at a turning point—and your

support is vital in shaping what comes next. 

With the right funding, we can scale for bigger impact, innovate boldly,

and reach more people with life-changing solutions.

This is not charity. It’s a commitment to shaping a more equitable

global media landscape. One where every story has the chance to be

heard, and every storyteller has the opportunity to thrive. 

Become a funding partner today.

Help us amplify bold voices, uncover hidden truths, and ensure the

future of inclusive, impactful storytelling. 

To learn more, get in touch with our CEO Vivienne Francis. She would

be delighted to share our vision and discuss the exciting opportunities

ahead. 

Vivenne Francis

vivienne@oneworldmedia.org.uk

https://oneworldmedia.org.uk/latest/announcing-owm-new-director/
mailto:vivienne@oneworldmedia.org.uk


keep in touch

OWM Fellow Pia Duran filming on location in the Philippines 

Please take a moment to sign up to our newsletter here

and follow us on  Instagram  LinkedIn 

www.oneworldmedia.org.uk

https://oneworldmedia.org.uk/
https://www.instagram.com/oneworldm/
https://www.instagram.com/oneworldm/
https://www.linkedin.com/company/one-world-media---uk/
https://www.linkedin.com/company/one-world-media---uk/

